






VCA 1.0 and 2.0 Recap
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• VCA 2.0 is a quantitative value chain analysis, which is presented as a corroborative method for

transactional transfer pricing using the available data of the Group. It should not be confused with the

profit split method.

• To make the quantitative VCA more objective, TPA uses the following anchors:

• Regulatory and OECD anchor – country’s regulations requirements;

• Industry anchor – variables/value drivers that have an economically significant impact on your EBIT.

• VCA 2.0 has been used by TPA for our clients for the following purposes:

• Implementation of Tax/TP system;

• Documentation of Tax/TP system;

• Defense/controversy management of Tax/TP system;

• Establish the link between strategy/business model versus Tax/TP



VCA 3.0 Approach and steps
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A value chain of the apparel industry summarized
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• In statistics, linear regression is a linear approach for modelling
the relationship between a dependent variable and one or more
independent variables. As previously explained:

• The dependent variable is the main factor that you’re trying
to understand or predict. In our case, the EBIT.

• The independent variables are the factors that you suspect
have an impact on your dependent variable. The
independent variables are also known as explanatory or
predictor variables.

• By interpreting the statistical results of the model, you can
understand how changes in the independent variables are
related to shifts in the dependent variable.

• The greater the change in the dependent variable, the greater
the significance of the independent variable as a predictor
variable.

https://en.wikipedia.org/wiki/Linear_regression


• As previously mentioned, we have run two different regressions analysis on the Apparel Industry, the

first one on data from FYs 2013 -2017 (Model 1) and the second one on data from Fys 2015-2019

(Model 2).

• The significant predictor variables for EBIT under Model 1 and Model 2 are very similar, but not the

same exactly .

• Model 1: Total assets, FTE’s, OPEX, COGS and marketing expenses.

• Model 2: Total assets, FTE’s, OPEX, COGS and revenue.
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• There is no 100 % objective method to conduct a value chain analysis.

• VCA 2.0 is a quantitative value chain analysis based on data from the MNE.

• VCA 3.0 is also a quantitative value chain analysis but based on data from the industry.

• VCA 3.0 intends to identify the variables that have a relevant impact on the EBIT of an organization, 

which can be used as allocation keys to the residual profit.

• VCA 3.0 adds objectivity to the current way a VCA is performed based on the guidance of 

the OECD, through the introduction of statistical and econometrical checks.

• Both VCA 2.0 and VCA 3.0 can be seen as a corroborative method for transactional transfer pricing.
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